Communiqué # 4 How to Begin Using the Communication Card Sort

Check out your present behavioral strength
with the Winning Colors® Communication Identification cards.

For maximum efficacy, actual reality evaluation and usefulness, it is crucial that you begin the card sort with as
little explanation as possible. Example: “In order to assess your communication strengths, we begin with a
simple card sort. An explanation of the significance will be explained after sorting the cards.”

If you are a person who likes to talk, or control others or are detail oriented, you may feel it necessary to give long
explanations beforehand. This is a waste of time and is, in fact, damaging for the integrity of the results.
Your individual biased explanation will skew the results. If everything else fails, follow instructions!

In order to communicate successfully with customers, clients, peers, executive or anyone, you must first know

your present behavioral communication strengths. Socrates said: “Know Thyself!” A quick and easy card sort

assesses your present people power and communication effectiveness in seconds.

Take the four colored cards and place them in the formation of a clock.

Clockwork green, brown, blue and red!

1. Place the four colored cards before you

like a clock, illustrations up, in any order. Relater
12 o’clock

Place one at the 12 o’clock position,

the next at the 3 o’clock position,

Planner Builder

the next at the 6 o’clock position and S oot S oot

the last card at the 9 o’clock position. Adventurer
6 o’clock

Sample

2. Read the words, look at the illustrations.

Now Ask Yourself These Questions: Which Card Is Truly Like Me?
Which Card Is My Strongest Behavioral Communication Strength?

3. Based on your own internal feelings and thoughts (not what you think, or feel that others expect of you),

rearrange the cards by placing the card that best describes you at the 12 o’clock position;
the next at the 3 o’clock position;
the next at the 6 o’clock position

and the weakest at the 9 o’clock position. Planner
12 o’clock

Sample
Adventurer Relater

9 o’clock 3 o’clock

Builder
6 o’clock




4. Assign numbers to the colored cards based on the ranking you just made. Put #1 for the closest match at the 12 o’clock
position and on to #4 at the 9 o’clock position.

READ the back of the card you chose as #1. #. :
- Builder
Is this like you? 12 o’clock

If not, go through the cards again,

making new choices.

Sample of one # 4 # 2
person’s Adventurer Planner

. 9 o’clock 3 o’clock
selection.

5. Indicate below, the order in which YOU

sorted your cards (1-4) as the sample above:

MY ORDER #3
Relater
#2 PLANNER or 6 o’clock
FOX PART OF ME (GREEN)
BUILDER or
BULL/BEAR PART OF ME (BROWN)
RELATER or
DOLPHIN PART OF ME (BLUE)
ADVENTURER or
TIGER PART OF ME (RED)

The above gives you a thumbnail sketch of your own behavioral communication strengths.

REMEMBER: These are the four parts of yourself: YOUR PRESENT COMMUNICATION STRENGTH
REVEALED. You are all four. In most cases, one cluster of behaviors may be stronger than another.

The goal of Winning Colors® is to be able to bring up different behaviors, according to the situation.
The order of the cards indicates your PRESENT Character, Comfort Zone and Primary Communication
Behaviors.

Imperative: Always sort the cards in the formation of a clock. If you sort them in a linear manner,
there is a subliminal message that states the first card is more important than the others.
On the other hand when sorted in the formation of a clock, is 12 o’clock more important than 9 o’clock

or 3 o’clock more important than 6 o’clock? NO!

It depends upon the situation or what are appropriate behaviors for that specific time.




The Guessing Game

You are now ready to assess the behavioral predominance of any person or situation.

Many people say they know the best way to make friends and get along with people ...
but do they??? ... do you??? Start with persons you think you know.

Prove that you know what motivates and esteems others!

Although a person is all four parts, many times certain behavioral clusters are more
prominent or stronger. Some parts may even seem not to exist, e.g., the emotional part is
surpressed. Taken on this superficial level type theory may seem plausible.

How good are you at identifying the best way to communicate? What kind of leader are you?
A successful leader knows the behavioral strengths. Guess the behavioral strength of anyone you
know . . . superiors, peers, clients, customers, instructors, friends or family!

BROWN BLUE GREEN RED
NAME BUILDER  RELATER PLANNER ADVENTURER SCORE

Actual Sort

Actual Sort

Actual Sort

Blank spaces under NAME and above Actual Sort: Place the names of the persons you are
guessing in the blank space

Blank spaces after name: Write the order of cards after the NAME in the blank spaces (number
them 1 to 4 as you think each person will arrange them.

Reality Check: Have each person arrange the cards as (s)he truly feels (s)he is. Number them
from 1 to 4. Place numbered arrangement next to Actual Sort. Compare your guess with the
actual arrangement of each person's cards.

Score: The more balanced the person, the more difficult to choose the order. 5 points if you guess
their 1st choice. 4 points if you guess their 2nd choice.

You may score 4 points, if their I and 2™ choices were the inverse of your choices. Many times the
first two behavioral clusters are interchangeable. The backup is very important.

1 point each if you guess their 3rd and 4th choice. It takes practice to be able to pick out the
third and forth cluster. It is not crucial that you do so at the beginning stages. It is helpful to
know the forth cluster as this would indicate the persons behavioral weakness and steps may be
taken to improve it, if desired. Total possible score for each person is 11 POINTS.

Number in my group: x 11 = Possible score: My score:



This Special linitedductory offer for ASCD Smart8frisubscribers. 50%-+ Discount
Expires: 12/30/08
Why not check out more idepth workable strategies?

Identify your anagjor behavioral/communication strengths of self and others in seconds.

Find Out Now! Do You Know What are your effective strategies IF
Are you or the other person mainly an idea person? Are you or the other person mainly in charge person?

Are you or the other person mainly a people person?  Are you or the other pgon mainly an action person?

Check choice of sets and number

Set(s) of adult communicard behavioral identifier cards set with h@amdworkable strategies booklet

Be the Ultimate Communicator. $2005%9.99 Number Total Investment

Set(s) of youth communicard behavioral identifier cards set with hamdsorkable strategies booklet
Character Education $-20.95$ 9.99 Number Total Investment
Set(s) of elementary communicard behavioral identifier cards set with handsgorkable strategies booklet

Character Education $-20.95% 9.99 Number Total Investment

Power Point Complete Training Disc with file masters=$5495.$®9.00 Special Promotion $

Simply send omeail with your purchase order and we will bill you or

Be the Ultimate
c“'““‘““"’a"" Please mail this form with check or credit card information to:

Financial & Personal Success Inc.,

P.O. Box 96, Mountlake Terrace, WA, 98043

R More Information Needed? Contact us:
winningcolors@mindspring.com

Priority Mail & Shipping $ 3.99

V|Sa Or Master Card Informatlon. Regard|ess of number of sets
e-mail: Tel: ( )

Name on Card (Print): Title: Purchase Order:

Address of Card: City: State: Zip:
OO0 D000 000 CIOD0 eeraonmons— oay— vear
Your signature: Printed Signature:

Shipping address if different:

Name (Print): Title: Address:

City: State: Zip: Tel.: ( ) Purchase Order.




Your Immediate Application of the Winning Colors® process.

This discount is for ASCD, Educators or non-profit organizations only. Offer expires Sept. 30™, 2008
Generous discounts for schools, districts or organizations for larger orders.
Request our representative contact you.

If ordering more than one multiply discount amount by number. e.g. 150 CYOUTHN: $ 200.00 X 3 =$ 600.00

Retail Discount X  # Total  Catalog #
$495.00 $99.00 X __ =$____ PPCDAG6OSlide Power Point CD in living colors plus exercise master file to copy. All the
instructor needs to present a top-notch Winning Colors’ workshop (Adult Version)
$495.00 $99.00 X ___=$___ PPCDY 60 Slide Power Point CD in living colors plus exercise master file to copy. All the
instructor needs to present a top-notch Winning Colors’ workshop (Youth Version)
$1,87295 S777.00 X ___ =S _____ Startthe ball rolling: Power Point, 50 sets of Communicards (Choice of Adult/Youth/Elementary),
Beginners’s Special choice of one text, 50 small cards (Adult or Youth), 50 sixteen page participant booklets (Adult or Youth)
$ 600.00 $200.00 X =8 CYOUTHN 50 sets Communication, Leadership Identification Communicards, Youth
$ 800.00 $25000 X _ =S CADULTN Communication, Leadership Identification Communicards sets, Adult (Full Color)
$ 500.00 $200.00 X __ =S __ CELEMN Communication, Leadership Identification Communicards sets, Elementary (Full Color)
$500.00 $200.00 X =S CSPANN Communication, Leadership Identification Communicards sets, Youth to Adult, Spanish
$495.00 $299.00 X =$ 100 Small Youth Communicards 3.75" X 5.5" Communication, Leadership Identification, Team-Building
$ 495.00 $299.00 X =S$___ 100 Small Adult Communicards 3.75" X 5.5” Communication, Leadership Identification, Team-Building
$34.95 $29.95 X =S CharEdText Youth — 144 pg Character Education Text, Free set of Communicards
Contains 12 behavioral change lessons targeting specific behaviors such as “Celebrate Life,
“Child Abuse and Bullies”, “Friendship”, “Monsters Under the Bed” based on Dunn’s 4 phase
compatible learning: Inquire, Gather, Process and Apply, with Personal Empowerment Statements.
$34.95 $2995 X___ =S HPText Character Education: The Harry Potter Legacy — Adaptation of above, Free set of Communicards
So crucial are the strategies for successful behavioral change that we supply the booklets at our printing costs with 100 card purchase.
$500.00 $99.00X __ =S$__ BookletsY 100 “Character Education” 16 pg crucial explanations for youth —with 100 Communicards purchase.
$500.00 $99.00X __=$__ BookletsA 100 Adult “Be the Ultimate Communicator”crucial explanations - with 100 Communicards purchase.
$ 475.00 $199.00X =S RichBklt 50 Color Me Rich, Color Me Wealthy — 7 no-nonsense secrets to wealth, personal
health, personal growth positive relationships, goal setting success. Law of Attraction at your service.
$34.95 $2995 X _ =$__ WinProText Adult - Winning Professionally and Personally - Free set of Communicards.
$34.95 $2995 X =S8 ComYouth 231 page Instructor text: What Color is Communication: Communication Skills
for Leadership, Team-Building, Self-Esteem and Conflict Resolution. Build a rock-solid Character.
$34.95 $2995 X _ =$__ CarText “Careers Unlimited”: To Be or Not To Be. Matching Behaviors with the Job Description
$99.00 $39.00X __ =6 VIDEO1 Actual classroom Winning Colors’ presentations - Leadership, Team Building,
Self-esteem, Conflict Resolution in various schools from FL to CA. 60 min.
$99.95 $2995 X _ =$__ VIDEO2 4 students discover their Winning Co ors and apply + Conflict Resolution by Hostage negotiaton.
$49.95 $2995 X _ =§_ MAGIC Video - Magic of the Sea. 60 min. Sea images/sound for relaxation. May be played
without sound at the side of classroom while teaching increasing and focusing attention.
$19.95 $1595 X =S __ MusicCD  Music and songs for each of the colors.
$19.95 $1595 X _ =§_ Music Tape Music and songs for each of the colors.
Your Total Investment  § Plus Priority Mail according to our costs. Add WA tax .088% if applicable

YOU MAY ORDER by e-mail: winningcolors@mindspring.com Check, Purchase Order, Visa or Master Card.

By mail: Winning Colors, P. O. Box 96, Mountlake Terrace, WA 98043
By telephone (Leave your name and number. We will return your call): (425) 672-8222)
Become a Certified Presenter of Winning Colors®. Please contact us.
Phone: (425) 672-8222. e-mail us at winningcolors@mindspring.com Web Sites: winningcolors.com _financialsuccessinc.com




A Special Note from the Creator of the Winning Colors® process.

Your free check list as requested is appended: Secret Personality Communication Identifier.

Do you want a deeper understanding of Self and Others: If you have purchased Behavioral Identification
Cards or who took advantage of our Feb. ASCD Free set/booklet promotion, you will have an even more
communication advantage. You will be able to see how people with Planner, Builder, Relater or
Adventurer behavioral strengths comprehend and perceive you through their personal filter system.
If you wish to receive these powerful Behavioral Identifier Cards along with the detailed instruction booklet, you may
invest in them at a discount for one-on-one $ 2395 § 9.95 or, for a group of 20 or more, @ $ 7.95 ($ 159.00). For each
additional person save again: $ 6.95.

Offer # 77 Expires 9/30/2008. Your investment may be made by check, purchase order or credit card.

Priority Mail $ 4.95 regardless of number. Satisfaction guaranteed or money refunded.

Check your choice single or group: Total
D 1 booklet & Behavioral Identifier Cards (all you need for a one-on-one understanding: @ $ 9.95.) $
D 20 booklets & Cards for groups: $ 149.00. Additional persons add $ 6.95) $
D Power Point CompleteTraining Disc with file masters $ 495:08 $ 99.00 Special Promotion $
Priority Mail $ 495

Your Total Investment in Successful Communication $

B .
c?,.ﬁ',‘,'.’,.‘,’,:};’:.‘ﬁ}? Please mail this form with check or credit card information to:

Financial & Personal Success Inc.,
P.O. Box 96, Mountlake Terrace, WA, 98043
L More Information Needed? Contact us:
; ﬁ‘_‘, winningcolors@mindspring.com
Leave your name/number and convenient time to call: 425.672.8222

Visa or Master Card Information.

e-mail: Tel: ( )
Name on Card (Print): Title: Purchase Order:
Address of Card: City: State: Zip:

L1000 OO0 OO0 OO DR e vsy ver

Shipping address if different:

Your signature: Printed Signature:

Name (Print): Title: Address:

City: State: Zip: Tel.: ( ) Purchase Order




Since you have requested our periodic communiqués, | will send you these applications for
improving communication and personal interactions by e-mail and sometimes by mail, i.e.,
the 3™ significant and authoritative communiqué focuses on you may see yourself one way, but
how do people with different behaviors see you?

In order to customize and personalize the Winning Colors® process to your particular needs, | have
requested that professionals outside our corporation, who are proficient experts in their own right, offer
their personal services for customizing, training, key-notes, explanations or Winning Colors® material
requirements. e-mail your name, position and convenient time to call phone contact to the person
of your choice. Prosperity....Stefan creator of the Winning Colors® process.

During more than 10 years of involvement with Winning Colors®, David has conducted many
workshops in the Winning Colors® process for such diverse groups as elementary school students, high
school peer counselors, health care professionals, prison inmates and service club volunteers. He is a
Certified Presenter of Winning Colors® and has developed seminars and workshops around the
Winning Colors® process. David says, “| have found Winning Colors® to be extremely valuable in
interacting with others and have used the skills | have learned to great advantage countless times."
David can be contacted at demorrison@telus.net

Dr. Don is the owner of Performance Learning, Inc., the company he founded in 1984 to inspire
people to learn, perform and achieve. His client base includes leaders and teams from business,
industry and labor in both the private and public sectors. Prior to founding his business, he served as
Superintendent of schools in three major urban school districts. Dr. Don is the consummate teacher
and coach of optimal performance psychology and performance excellence ‘on the field of play’. He
uses humor and metaphor to bring the concepts sand value of Winning Colors to life with all of his
clients. drdons@aol.com

Gerry is a part-time homemaker and contractor with Canada Post Corp. She is currently a member, with 20
years active service "Bringing Out the Best in Kids", of the Optimist Club of Abbotsford. Having held many
leadership positions within the Club and Optimist International, Winning Colors® has been very helpful in
working with volunteers from many walks of life. In addition, Winning Colors® has been a valuable tool during
her 15 years of sales and managerial experience in the natural food industry. Winning Colors® has been, and
continues to be, of great benefit in her day to day interactions with her family and friends. Gerry can be
contacted at gimorrison@telus.net

Adjunct Professor Jim, University of Colorado, Colorado Springs, Extended Studies, has effectively
delivered the Winning Colors® behavior communications model to nationwide high school students at the
American Independence Foundation Colonial Virginia Youth Leadership Conferences in Williamsburg,
Virginia and to students at the Wiliamsburg James City County, Virginia Public Schools alternative
education program for four years. Jim customizes and adapts the Winning Colors® process to the
organization's behavior communication's needs, including bullying identification and elimination

dricej@cox.net.

Michael owns an organisational development and performance consulting business in Australia which
consults. to large public and private sector organisations like Victoria Police, VicRoads, Department of
Sustainability and Environment, Telstra, Visionstream, IBM and Leighton Contractors. He also has a
background in education having managed one of the first Registered Training Organisations (VicRoads
Training and Development) in Australia, for over six years. He has also held positions of Chairperson of
the Curriculum Board of Victoria and Chair of six Training Accreditation Boards and an Industry Training
Board. Michael customizes and adapts the Winning Colors® process according to your requirements.
His approach to learning is practical, drawing on the audience to provide real examples of behaviours
and then draws a connection to the winning colors behaviours _mcquillen@optusnet.com.au

With the birth of the first of her five children, Nora decided that there was no greater calling than
nurturing young minds and hearts into successful, productive adults. After 40 years of marriage and
eight grandchildren, she is confident that her decision was the right one. As a fan of Winning
Colors® for many years, she has been amazed by the impact that the program has, particularly with
younger children. You may contact Nora for Winning Colors® materials at: norahutton@yahoo.com




