Communiqué # 3 The Great Escape communiqué
Color Me Knowing How to Escape My Personal Filter System

Winning 5 Colors®

Become
A Commanding Leader!

A Rock-Solid Team-Builder!

Escape Your Caged
Hidden Communication
Behavioral Filter System

for
Self and Others!

An Effective Communicator!

Successful at Resolving

) ) Conflict!
Here is How You Break Your Sound and Space Barrier.

1. Check off all the behaviors that you believe you have on the list. You never need to show this to anyone. In
fact it is dangerous to do so. Even those close to you may have a tendency to give a “put down”.

2. Have as many people as possible who know you check out the behaviors they have experienced from you.

3. For a deeper understanding of Self and Others: the Secret of the Secret for the hundreds of you who have
received the free four behavioral identification cards through our former ads in the Smart Brief. Give them
the Communicard sort beforehand. You identify their present behavioral strengths. Does she/he operate
from a Planner, Builder, Relater or Adventurer Behavioral point of view?

4. Your reality Check: Now make sure you give the “Identifier” to several people who score in each behavioral
grouping: Planner, Builder, Relater or Adventurer.

5. The result will be , for example, those with Adventurer strengths (action oriented people) the best judges of whether
you have such strengths. This is a reality check that is effective in sorting out the “wannabe!” For example, you may think you
have strong action behaviors but none of the action oriented people check you having action behaviors. What does that tell
you? Or do you think you are very people oriented but Relaters (people oriented) check very few Relater behaviors! Perhaps
you might be fooling yourself. This identifier has been particularly helpful with youth and adult even moreso, as it sorts the

“" ) I . . . . .
wannabe” from those who actually exhibit the behaviors in real life situations. Hlustrations © 2008 Stefan

winningcolors@mindspring.com



Secret Personality Identifier List: Reality Check

1) Check all the behaviors you believe you have.

2) Have acquaintances, associates peers or family who know you check
off all the behaviors they have experienced on separate forms.

3) Note the behavioral strength of the person assessing your behaviors.
(Planner, Builder, Relater, Adventurer)

4) Compare your perceptions with those of others!

Remember, you are identifying clusters of learned behavior, not
pigeon holing the person. Behaviors may change and often do
adjust according to the situation.

Total each column: The highest total indicates the strongest
communication strength of the person as perceived by the marker.
You may add ONLY POSITIVE behaviors that are not listed below.
This is a self-esteem builder not a “personal griping session!”

* BUILDER + RELATER [0 PLANNER A ADVENTURER
_ prepared _ friendly _ logical _ playful

_ saves _ gives _ creative _spends

_leader _ relater _ strategist __ mover

_ being in control _ being accepted _ being perfect _ being spontaneous
_ dutiful __romantic _ independent _ comradeship

_ sensible __harmonious _ theoretical _ lighthearted

_ responsible _ loving _ skeptical _ exciting

_ power _ sensitive heart _ predicts _ complete freedom
_law and order __emotional _ thinker __action

_ dependable _ sympathetic __exactness _ risks and chance
_status _ honest feelings __reasonable _ fun and games

_ track record _ people-centered _ analyzing _ fast machines

_ authority _ exterior detail _ interior detail _ quick

_ tradition __actas a team __innovative _ merry making

_ accountable _ group projects _ mastery _ easy-come, €asy-go

Total checks: Add the total number of check marks in each column. You may wish to add words to the list.

& Builder ¥ Relater & Planner ¢ Adventurer
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NOTE: The Secret Personality Check List is an indicator of present behaviors for self and others. S ; .
winningcolors@mindspring.com

This check list is not meant to indicate the behavioral strengths as the Card Sort or Discovery form.

Thank you for your interest in our innovative behavioral identification process.



Welcome to your World of Winning Colors®

It is the difference that makes us the best.

These Color communiqués, with the latest strategies that work, are shared with you freely.
These suggested communication tactics may seem simple, but they are another example of
the power of Winning Colors®. If you sort and interpret the Communication Behavior
Identification Cards accurately, you will discover more about the communication of
yourself and others than you would through years of personal interaction.

Hundreds of thousands of others already do this!

You are receiving these periodic communiqués by e-mail at no cost as you responded to the ASCD Smart Brief ad.
If you wish, you may cancel these powerful tips for successful communication at any time. Just let us know.
Security: The address information given by you is never shared with any other web site or person.
Satisfaction Guaranteed: Materials may be returned within 30 days of purchase for total refund.

Volume I (2008) Latest Color Communiqué
# 3 Color Me Escaping My Filter System.
Another Secret Solution: Dreams to Reality

Winning Colors® combines both
intellectual and emotional
crucial components as well as learning styles, for successful communication and positive Character Building.

Below is your opportunity to invest in an Instructor’s Booklet & Cards
based on Behavior Modification Research, not type theory.

You would then have a time-tested tool for quickly identifying your
behavioral strengths/weaknesses as well as those of others

IN SECONDS

Winning Colors®
Shows you how to attract people in
your personal and business world by
bringing up the behaviors that make
others feel and be comfortable.
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Since you have requested our periodic communiqués, | will send you these applications for
improving communication and personal interactions by e-mail and sometimes by mail, i.e., the
3" significant and authoritative communiqué focuses on you may see yourself one way, but how
do people with different behaviors see you?

In order to customize and personalize the Winning Colors® process to your particular needs, | have
requested that professionals outside our corporation, who are proficient experts in their own right, offer
their personal services for customizing, training, key-notes, explanations or Winning Colors® material
requirements. e-mail your name, position and convenient time to call phone contact to the person
of your choice. Prosperity....Stefan creator of the Winning Colors® process.

During more than 10 years of involvement with Winning Colors®, David has conducted many workshops
in the Winning Colors® process for such diverse groups as elementary school students, high school peer
counselors, health care professionals, prison inmates and service club volunteers. He is a Certified
Presenter of Winning Colors® and has developed seminars and workshops around the Winning Colors®
process. David says, “I have found Winning Colors® to be extremely valuable in interacting with others
and have used the skills | have learned to great advantage countless times." David can be contacted at
demorrison@telus.net

Dr. Don is the owner of Performance Learning, Inc., the company he founded in 1984 to inspire people
to learn, perform and achieve. His client base includes leaders and teams from business, industry and
labor in both the private and public sectors. Prior to founding his business, he served as
Superintendent of schools in three major urban school districts. Dr. Don is the consummate teacher
and coach of optimal performance psychology and performance excellence ‘on the field of play’. He
uses humor and metaphor to bring the concepts sand value of Winning Colors to life with all of his
clients. drdons@aol.com

Gerry is a part-time homemaker and contractor with Canada Post Corp. She is currently a member, with 20
years active service "Bringing Out the Best in Kids", of the Optimist Club of Abbotsford. Having held many
leadership positions within the Club and Optimist International, Winning Colors® has been very helpful in
working with volunteers from many walks of life. In addition, Winning Colors® has been a valuable tool during
her 15 years of sales and managerial experience in the natural food industry. Winning Colors® has been, and
continues to be, of great benefit in her day to day interactions with her family and friends. Gerry can be
contacted at gimorrison@telus.net

Adjunct Professor Jim, University of Colorado, Colorado Springs, Extended Studies, has effectively delivered
the Winning Colors® behavior communications model to nationwide high school students at the American
Independence Foundation Colonial Virginia Youth Leadership Conferences in Williamsburg, Virginia and to
students at the Williamsburg James City County, Virginia Public Schools alternative education program for
four years. Jim customizes and adapts the Winning Colors® process to the organization's behavior
communication's needs, including bullying identification and elimination dricej@cox.net.

Michael owns an organisational development and performance consulting business in Australia which
consults. to large public and private sector organisations like Victoria Police, VicRoads, Department of
Sustainability and Environment, Telstra, Visionstream, IBM and Leighton Contractors. He also has a
background in education having managed one of the first Registered Training Organisations (VicRoads
Training and Development) in Australia, for over six years. He has also held positions of Chairperson of the
Curriculum Board of Victoria and Chair of six Training Accreditation Boards and an Industry Training
Board. Michael customizes and adapts the Winning Colors® process according to your requirements. His
approach to learning is practical, drawing on the audience to provide real examples of behaviours and then
draws a connection to the winning colors behaviours _mcauillen@optusnet.com.au

With the birth of the first of her five children, Nora decided that there was no greater calling than
nurturing young minds and hearts into successful, productive adults. After 40 years of marriage and
eight grandchildren, she is confident that her decision was the right one. As a fan of Winning Colors®
for many years, she has been amazed by the impact that the program has, particularly with younger
children. You may contact Nora for Winning Colors® materials at: norahutton@yahoo.com




